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Generational
Power

~69 U.S. Gen Z (11-26 YO)

Million
of U.S. Gen Z say tech is
essential to their lives
U.S. Gen Z more likely
splurge on tech

rf N . 4
Source: A ar Estimates Pu‘mple CTA’s Exploring T,

1%

eferences Among Gen Z, January 2024
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Global
Connectivity
Acceleration

5.4 Billion

people are connected to
the internet today.

90%

of the global Gen Z reside
In emerging markets.

1 Billion

more expected to come
online by 2027

Source: World Bank & International Telecommunication Union (ITU)

NIGERIA

95%
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Digital Infrastructure Evolves

Advancing
Connectivity

Digital Utilities
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The Balancing Act of
Tech Advancement
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Trends Shaping the World

Artificial Intelligence 4$rrrmnmmo-onno oo

Food Mobility Gaming

Sustainability 4—U—E Tl Y

Fintech Health Content

Inclusivity 4)
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Al Ecosystem: Beyond Generative Al
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Decoding Consumer Sentimeﬁt.bh'A. .

Q Innovative 42%
@) Futuristic 36%
Ao Intelligent 35%
%  Unpredictable 30%
Helpful 24%

& Efficient 24%

- Scary 23%

oke Impersonal 21%

& Intimidating 19%

(O] Intrusive

& Malicious

) Trustworthy

Friendly

© Secure

o) Safe

Source: CTA Decoding Consumer Sentiment and Outlook on Artificial Intelligence, U.S. Editi

ion, September 2023
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Technology
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|NTIMIDATII§I8 P,
UNPREDICTABLE -~

IN NO\'VR]LSI' - HJET_/I/DFUL
TRUST\WERrd N
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SECURE MMGENT
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Consumers’ Al
concerns

% extremely + very concerned

Privacy

Disinformation

Safety

Job Loss

Source: CTA Decoding Consumer Sentiment and Outlook on Artificial Intelligence,

60%

59%

U.S. Edition, September 2023

65%

63%

Consumer
C Technology
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(4% helieve

Federal Government
should be responsible
regulating.safety
measures around Al
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Powering a Green Future

Consumer
Technology
Association

v . Renewables generated 12% total
electricity globally in 2022

=
* & hydrogen and nuclear fusion in past year
I P

/

Source: Nanograf Source: EMBER. Source: Hydrogen Council, Fusion Indust .‘«

Al


https://www.nanograf.com/media/wfqddqw63jinxjbnao4l2wsjrqml6k#:~:text=The%20rapid%20charging%20isn't,idea%20comes%20down%20to%20chemistry.
https://ember-climate.org/insights/research/global-electricity-review-2023/
chrome-extension://efaidnbmnnnibpcajpcglclefindmkaj/https:/hydrogencouncil.com/wp-content/uploads/2023/05/Hydrogen-Insights-2023.pdf
https://www.fusionindustryassociation.org/fusion-industry-investment-passes-6bn/
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~ Sustainable Solutions at CES
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Embracing Inclusive Tech Design
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reased Sleep

Dec Need

A danger?
WARN, REPORT, TESTIFY

A problem?
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Converging Health & Wellness Tech
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\CES.

Top Health Challenges for
U.S. Women

% Select | Top 5

High cost of health care services
Needing to prioritize health over other things PASR4)

Limited appointments/office hours 23%

Access to affordable insurance options 21%

Not being take seriously / Lack of trust [MESRZ

Source: CTA’s The Future of Women'’s Digital Health Solutions, October 2023



The Future of Women's
Digital Health Solutions
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The Future of Mobility

—

1 >.—~§,'.."... )m

© 2024 Consumer Technology Association®




Consumer

Y \_a. R hnology
Delivering on Consumer V \
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Source: CTA’s Exploring Electric Vehicle Purchase Motivations and Aftermarket Opportunities, October 2023
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'Evolutions Across the Mobility
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ol
Redefining TV as the Intelligent Hub

ISP-Today— == | \\ \ © 2024 Consumer


https://ts2.shop/en/posts/samsung-smart-tv-an-overview-of-the-intelligent-viewing-experience
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C Space.@ CES

[&| ALBERTSONS | D | _tt . 'General roU
MEDIA | ISNEp Advertising Fox : m
COLLECTIVE | éloitte 4 Mills g p

@DiHeartMEDIA LG AdsSolutions  MEDIALINK BB it NBCUniversal ~ NETFLIX

A UTA Company s

MORTAL %2, MEDIA
Omnicom H
% MediaGroup Panasonlcx

(Siriusxm)) & » FO & Uber yahOOQI

reddit ROIKU
FEMALE QUOTIENT TikTOK
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The Streaming Age

ol

Video

* Novel Bundling
* Live Sports

« Multilingual Libraries
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Audio

* Rising Social Media
Streamers

« Superfan Monetization

« Podcast Audience
Evolution
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Gaming

IP Expansion
Al Game Development

Retro Remakes
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F 3
AE

© 2024 Consumer Technology Association®



The Growing Software Pivot

2024 U.S. Consumer Technology Revenues: $512 Billion ‘

N~
32%
Software/ . _— \
Services N I 4
689 Ay e

Hardware

ource: CTA, U.S. Consumer Technology One-Year Forecast, January 2024 ,_,/ \



https://shop.cta.tech/products/2023-u-s-consumer-technology-software-services-forecast-april-2023#:~:text=2023%20U.S.%20Consumer%20Technology%20Software%20%26%20Services%20Forecast%20(April%202023),and%20experience%20consumer%20technology%20devices.
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-~ Entertainment Leads Software

Consumer Spending on Software

m Digital Health

] Apps
L ]

Home Security

m PC Software/Services

Extended Warranties

® Audio
_ Entertainment
Video Software
m Gaming

2022 2023e 2024p

Source: CTA, U.S. Consumer Technology One-Year Forecast, January 2024 © 2024 Consumer Technology Association®



https://shop.cta.tech/products/2023-u-s-consumer-technology-software-services-forecast-april-2023#:~:text=2023%20U.S.%20Consumer%20Technology%20Software%20%26%20Services%20Forecast%20(April%202023),and%20experience%20consumer%20technology%20devices.



https://shop.cta.tech/products/the-future-of-gaming-2022

~Gaming-evels Up at CES

Lt

<3

NVIDIA.

== Microsoft

SONY

ﬁD PROJEKT
ACTIVISION

BILZARD

BANDAI
NAMCO

UBISOFT

INSOMNIAC

SAMSUNG

Google
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Innovation From F
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More Information
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